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Global Transaction Services

Vo
Citi never sleeps’

Home AboutlUs Regions Corporations Financial Institutions Public Sector

Articles | Awards | Case Studies | Press Room | Videos

About Us Vodafone and Citigroup Announce Worldwide Mobile
Financial Remittance Venture
Aricles _ N
Po—— February, 12, 2007, London — Vodafone and Citigroup Corparate and Investment

Banking's Global Transaction Senvices business today announce their plan to
Case Studies launch a Yodafone-branded mobile-based international money transfer senvice
targeting the global remittance market worldwide. The new senvice will provide

Press Room - - y :
senders and receivers of money with a superior method for sending maoney home
Yideos that is convenient, cost-effective, secure, transparent, and easy to use.
ﬂ Contact Us This initiative couples Vodafone's global reach, brand recognition and operational

mobile money transfer service with Citigroup’s worldwide network, unrivalled
international payments capabilities and existing global remitance solution. It
builds upon Yodafone's recent successful pilot of the M-PESA mobile maoney
fransfer service by its affiliate in Kenya, Safaricom.

Search Our Site
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USERNAME: | |

ob opay : PASSWORD: | mm

Sign Up | Foroot password?

-#' S y TE A Caid "--.- ¥ a "‘

Secure Mobile _ Fees

(O .

Why Use Obopay Where iz my money? Is it Safe? Does Obopay work What are the fees?
What can | do with it? from my phone?

Sign Up Now

& Parents and kids
My daughter needs money for books...now! OF
course, she's in New York and I'm in Los Angeles.

Mo problem, I pick up my cell phone and send her
money using Obopay. She gets it immediately,
and can spend it nght away.

 Friends

C Buy from your phone
O Get paid

Image copyright infarmation



The Financial
Services Club




The Financial
Services Club 5 1B







THE NYC MOBILE TRIAL citi’ =8 *cingular Nokia

ABOUT THE TRIAL ABOUT PHONE PAYMENTS UPCOMING CONTENT PAYPASS LOCATIONS

Tap N Go!

Citi, MasterCard, Cingular, and Nokia welcome you
to the New York City Mobile Trial.

Howr does it workT
What do | look for?
What is the trial for?

How long is the trial?

Foer anpwert 1o other comma o Lestsarm

A

plexse reter 1o our LD Secti

*Sigrature i not reguirad For purchages under §25 at participating locations. PIN may be reguirad For debit transactions. Find SParSes
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Year Customers ransaction Volume Transaction Value

10
2003 +- 47 000 +- 2,4 mil pa +- R392mil pa

+-2.4m - ' '
2009 +- 21mil pm/252mil +- R16bn pa
(120 000 pm) pa
2010 +- 63mil pm/630 mil +- R40bn pa
pa $5.3bn @ R7.5

Mobile Channel figures including Messaging

| Year |  Customers  SMS Transaction Volume
450 000 pm sl
2010 +-15m +- 500mil pm/7 bil pa
3 Il

Historical Perspective & Projection until end of 20 *
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Mobile Banking indirect sales fnrce :
Absa Bank Snuih Africa.

w LI AL CF CHALRES
—.-—-—-.--.-

r I.iln"-""' :-a-"




The Financial
Services Club G B

# %Illl3
%5 167 (+ (89

* | |
: L

ro | &OGH##
):$#
I .

G # 5 %Illl:
<."0 ! L (!

( TH# HHH
| (89 #mH |

1 (Ll

> &

N

L

%

%5 "##0



The Financial
Services Club

Cash. @ any . ATM
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Look for Moesiro logo
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Choosing a bank: Main consideration

[

Bank charges and fees _ 445
Interest Rates _ 170
Location of Brangh/Bank - 192
ATM closa to where | ive - 69

Fhaxipa ty in tranaactions . 1.9

Technology avadlable . 3.7
Accosuitity 1o loans l 22
Opening time I 2.1
Attitude of stalf I 1.7
Personal services I 16
ATM closa 1o my workploce I 11

ATM close 1o my children’s school | 0.1

Travel Cost to Bank

B nNS13.00
B N$25.50

N$25.51 - N$66.00
N$66.01+

Survey Highlights, Finscope™ Namibia 2007, FinMark Trust
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Entertainmant

Entertalmmant Today: TES0 1100

e A
Confessions of a Shopaholic ["h

Togay . 1800 20040

A
Gran Torino P

i
[ —

r Tokay: 17-30 303

! (=

He's Just Not that Into You (s

- 'Il: Todfay, TR0 21320
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